INDIAN OUTBOUND TRAVEL HAS A VERY
POSITIVE OUTLOOK: INTERGLOBE AIR
TRANSPORT'S CEO
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To start with, what is your as-
sessment of the current outbound
travel from India?

India has emerged

both in terms of volume as well as
overall spends in the outbound
travel secror. Thi:

International
Tourism Boards are
leveraging chis op-
portunity and their
increased interest in

the Indian market is
implied through their
marketing and promo-

tional activitics. Every

c setting up.
their offices and increas-
ing their presence in India
and all these efforts, suggest
avery positive outlook for
the seetor

What kinds of trends have
you noticed in the Indian out-
bound travel in recent years in
terms of tastes, choices and
preferences?

. Siddhanta Sharma Historically, Indian travellers
were perceived to be cautious,

non-experimental and low

spenders. However, the profile of

Having already emerged as a major outbound
travel market, India is expected to grow further
over the next few years, according to

MR SIDDHANTA SHARMA, President & CEO,
InterGlobe Air Transport (IGAT).

the Indian traveller has significantly
ged over the last decade. The

emerging middle class, financial em-
nd sn

powerment of women
technologies has en.
toral grow further. As the income

sponding to thosc income levels

rose, people started spending on

more often. Another r
© that onc has

son was to
abou the f
seas location. ‘T have

Indian travellers today are spending
more and are exploring new destina-
tions. Ad
ploring the unexplored and

ure, sight-sceing

relaxation are the key drivers of out-

bound travel today

How do you see the Indian out-
bound travel evolving in the com-
ing years? What factors would
lead to these prospective
changes?

Indian millennials are the new
fast-growing segment which has the

propensicy o spend. They are more
!

ident and adventurous chan

cl over group tours and

tned about issues like
language or cultural barricrs.
Higher disposal incomes and easy



EMIs are also actingas catalyses to-
wards the inc

asing numbers of first-
cime eravellers entering the

international holiday market every year.
ase Asia continucs to be

South
hot with the new eravellers due o its
and affordable

ages/cost, chere is

n emerging,
criment with their choice

of destinations. Central Europe, A
eralia, Canada and China are witness-
ing high growth from the Indian

market ever

According to you, how is the cur-
rent crisis in India's civil aviation af-
fecting the country's tourism?

The tourism sector in India, over the
past few months, has been influenced
by various factors, ranging from capac-
ity
the closure of airspace in the region,

ues. reduction in long haul fights,

making it unviable for some carri
fly to India. The sudden decline in ca-

pacity has led to an increase in interna-

tional airfares duc to which many trav-
cllers arc tweaking cheir plans, and
some are choosing cheaper short-haul

international destinations.

What are the changes you are
noticing in India's travel trade? How
should India's travel agents deal
with the challenges they are facing?

The growing middle class, higher dis
posable income, low fare incernacional
flighes, case of visa and liberal foreign

e policy has made trave
and far more lucracive. The number of

exchang fer

cernational travellers has not only
grown from the metros, bue also from

cier 11 and 111 cities across In:
OTAs are distributing inventory of
airlines and hotels in addition to pro-

a

viding financing solutions that provide
ilicy looking at
chase record. Innovation

them with a credi f:

their past pu
and collaboration providing value to all

the stakeholders is the key to suce
To remain relevant in the changing
travel landscape, they need to continue

s

to provide world-class services by:
« Providing quick acce:
information and the case of online
booking
« Being transparent in the fees they
charge for their services

to relevant

« Adding value through customisa-
tion of travel itincraries and promote
cher than focussing just

"Indian millennials are the
new fast-growing segment
which has the propensity to
spend. They are more confi-
dent and adventurous than
previous generations when it
comes to travel.”



